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Introduction
The Climate Perceptions Index offers in-depth knowledge on
the societal implications of climate change. It provides new
and unique data on people's awareness of climate change,
their perception of the risks associated with it, and their
commitment to climate action. It aims to provide insights for
political leaders on where to focus most to improve public
support for climate action in their country.
The index covers 107 countries and 3 additional regional
groupings of countries. This note aims to provide top level
information on methodological grounding of the index, and
key insights the results offer.

The full data and results of the Climate Perceptions Index
2022 can be found and explored at the following link:
https://tabsoft.co/3LTIdr1

1

1

CLIMATE PERCEPTIONS INDEX 2022
KEY INSIGHTS
• The index covers 107 countries and 3 additional regional groupings of
countries.
•The index is based on 12 questions grouped into 3 dimensions of Climate
Perceptions: Awareness, Risk Perception, and Commitment to Action.
•There is not one country that performs best on all dimensions/indicators
included in the index. This entails that countries have room for improvement
and can emulate best practices.
•While Finland performs best on Awareness, Malawi is ranked first on Risk
Perception, and Chile is the country most committed to action. It is Portugal,
however, which tops the index overall. At the other end of the spectrum, we see
Haiti on Awareness, Yemen performing worst on Risk Perception, on
Commitment to Action, as well as overall.
•Unlike in other similar metrics, we see a big variation in the performance of
European countries, with the best performing being Portugal (overall rank 1),
and the worst performing being Czechia (overall rank 97).
•There is a clear North/South divide when it comes to Awareness. However, this
divide does not exist in the other two dimensions – Perception of Risk and
Commitment to Action – which implies that knowledge of climate change is not
the only factor that determines people’s concern and willingness to act against it.
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Map 1
Overall Climate
Perceptions Index scores

The index covers 107 countries and 3 additional regional groupings of countries.
The performance tiers were calculated as sextiles based on the index ranking. Tier 1
denotes the best performing countries, while Tier 6 indicates the worst performing
countries.
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INDEX RANKING

Portugal tops the index overall. At the other end of the spectrum, Yemen is the worst
performing country in terms of overall index scores.
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Finland performs best on Awareness, which indicates that people in Finland claim
the highest level of knowledge and understanding of the climate change issue.
Malawi is ranked first on Risk Perception, showing that people in Malawi are the
most worried about the impact of climate change on their lives and those of future
generations.
Chile is the country most committed to action, meaning people in Chile are the
readiest to prioritise action against climate change, both at the individual level and
by their government.
At the other end of the spectrum, Haiti performs worst in the Awareness indicator,
and Yemen performs worst in the Risk Perception and Commitment to Action
indicators.
Overall, Latin American countries score the highest while the Middle Eastern &
North African countries can be seen as the worst performing in the Index.
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A FOCUS ON EUROPE

We see a big variation in the performance of European countries, with the
best performing being Portugal (overall rank 1), and the worst performing
being Czechia (overall rank 97). Most of Western and Southern Europe score
relatively high in the Index and are in Tiers 1 and 2.
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COUNTRY PERFORMANCE
The Climate Perception Index allows for a deep dive into
individual countries’ performance in the different
components of the index, providing insight for policy
makers on the best approach to increase public support for
climate action in their country.

Germany
Germany, for example, sees high levels of Awareness, meaning
that people in Germany are well-aware about the issue and see
themselves as informed about climate change. Germany’s
performance however is negatively affected by its population’s
lack of perception of risk.
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Germany’s low scores in the Risk Perception component shows
that many people living in Germany are not too worried about
climate change, do not see it as a threat to themselves or their
country, neither now nor in the next 20 years.
This indicates that campaigns around climate in Germany would
do well to focus on highlighting the risks posed by climate
change to life in Germany to increase their commitment to
action.

Poland
In contrast, Poland’s overall performance is negatively impacted
by lower scores in the Awareness component. This indicates a
need to increase access to pedagogical content around the issue
of climate change in the country.

When looking at the breakdown of the Awareness component for
Poland, we can see low performance in terms of exposure to
content about climate change in the media.
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REGIONAL
PERFORMANCE
We calculated regional scores as the simple, non-weighted average of the scores
of countries in each region.
In terms of the overall Climate Perceptions Index, the best performing region is
Latin America & Caribbean, with a score of 59.9, followed by North America
(57.8) and Europe (56.2). The worst performing regions were Middle East &
North Africa (43.5) and East Asia & Pacific (53.5). Latin America & Caribbean
is also the best performing region in the Risk perception (68.7) and Commitment
to Action (65.7) dimensions, while North America (56.1) and Europe (54.8)
perform the best in the Awareness dimension. Middle East & North Africa is the
worst region in all three dimensions. Most Western and Southern European countries
score relatively high in the Index and are in Tiers 1 and 2.
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There is a clear North/South divide when it comes to Awareness. However, this
divide does not exist in the other two dimensions – Perception of Risk and
Commitment to Action – which implies that knowledge of climate change is not
the only factor that determines people’s concern and willingness to act against it.

METHODOLOGY
Meta Climate Change Opinion Survey
The Climate Perceptions Index is built upon the data collected by Meta in its
Facebook Climate Change Opinion Survey. In partnership with Yale Program on
Climate Change Communication, Meta conducts an annual climate change
opinion survey that explores public climate change knowledge, attitudes, policy
preferences, and behaviours. More information about the Climate Change
Opinion Survey can be found here:
https://dataforgood.facebook.com/dfg/tools/climate-change-opinion-survey

Climate Perceptions Index model
The Climate Perceptions Index framework defines three main aspects of
individuals’ perception of climate change and their response to it, referred to as
“components”: Awareness, Risk Perception, and the Commitment to Action
against climate change. The index's model is based on the conceptual groupings
of questions under these three components. We treat each possible response as
a variable. Each variable is expressed as the percentage of respondents for each
option.
The Awareness component consists of a combination of four questions and
measures the level of knowledge, the belief that climate change is a real
phenomenon, the ideas about the causes, and the frequency of hearing about
climate change.
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The Risk Perception component combines four questions, each measuring the
extent of the perceived risk of climate change. The component measures the risk
perception from a narrow, personal perspective, where the respondents report the
level of concern that climate change will harm them personally, and from an
intergenerational perspective, where respondents report the level of concern about
the harm that climate change will cause future generations of people.
The Commitment to Action component comprises four questions and measures
the willingness to adopt a pro-environmental behaviour. The questions capture the
importance people place on the issue of climate change and policy preferences
regarding the government's involvement and the country's accountability in
addressing the issue of climate change.
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CALCULATING THE INDEX
The index and its dimensions are scaled to 0-100. Where 0 represents the worst
possible performance and 100 the best possible performance.
We applied a theoretical best case and worst-case method, which allows for a
better comparability across countries and indicators. We establish two fictitious
cases – best and worst – which represent the 100 and 0 scores respectively, i.e.,
the best case is where 100% of respondents agree climate change is happening,
and the worst case is where 0% of respondents agree climate change is
happening. If a country has 57% of respondents agreeing, their score will be 57.
We used the arithmetic average for the aggregation of question scores into
dimension scores, and dimension scores to index score. Arithmetic average allows
for full compensability but is easy to explain. We have also tested other methods
of aggregation (geometric average and Principal Component Analysis - PCA derived weights), but their results were very similar to arithmetic average.
We performed basic multivariate analysis on both the microdata and the country
level values. This validated the groupings of questions, as it ensured a good
statistical fit. The analyses tested for correlations between indicators and
unidimensionality (principal component analysis), and tested Cronbach’s Alpha
and Kaiser-Meyer-Olkin measure.

LIMITATIONS
It is also important to acknowledge the limitations of the index. Firstly, the sample
only includes self-selected respondents who are the users of the Facebook
platform.
Secondly, we also need to be cautious about people’s self-assessment where
respondents often overestimate their own knowledge.
And lastly, it is also important to note that with 107 countries covered by the survey,
different questions will have different interpretations in different countries,
stemming from diverse national and cultural contexts. This might lead to
unexpected results on the question level.
The survey likely under represents those with lower levels of education and literacy,
which would be reflected in the index scores.
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The development of the Climate Perceptions Index 2022 was funded
by Meta.
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